Abstract
Tourism is an important sector in economic development of any country. This is essentially derived, in addition to being the largest industry in the world, because of its multiplier effect on other industries. However not all tourism revenues remain in the local region. The leakage study precisely the amount of revenue generated by tourists who do not stay in the destination country. This phenomenon occurs especially in emerging countries, where lower local industrial development increases the dependence on foreign countries. Some authors have described the importance of leakage qualitatively but they do not propose any quantitative methods. 
This thesis proposes a mathematical model to calculate the leakage pro-duced in the hotel sector and validated empirically for the case of the Comunidad Valenciana. Additionally, this research shows that the level of leakage of a particular company directly affects the satisfaction of customers and employees as well as the growth and profitability of the company. These results are very interesting for tourist business and regions in general and to position them to consider this concept and allows them to calculate their level of leakage. 
This thesis also highlights the need to reduce leakage levels with the aim not only to increase the satisfaction of employees and customers but also to build a more sustainable model that empowers local economies and help especially the developing regions . 
Results obtained in this thesis show that the level of leakage in hotels has to be reduced for the reasons mentioned above, so it is evident the need to find new business models that enable the leakage level reduction.After studying the possible solutions to the problem of leakage proposed in the literature, in this thesis we propose such measures or tools based on the use of human capital. Thus, the second part of this thesis explores the concept of Crowdsourcing, and gives practical examples that define what kind of action is have to take in order to improve productivity in the areas of business through the value chain in hotels.
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