Multimodal critical analysis of female roles in award winning short films in Spain. 
Abstract: 

Decreased costs in digital technology and the advent of the internet have resulted in an increased number of filmmakers able create short films. As a consequence of this, the hegemony of audiovisual production is moving from large media companies towards web users. Despite this occurrence, the represented genres of audiovisual works studied in this field are drawn primarily from the principal media firms, a tendency which we believe needs to change. Instead, studies should incorporate the discourse of new filmmakers not belonging to the leading media producers.  
The present report examined 50 short films which received awards at Spanish film festivals between 2009 and 2011. The aim was to analyze the social representation of distinct genres and to identify the principal types of director discourse in regards to male and female roles.  
The selection of award winning short films was based on social recognition, thus allowing us to understand the most accepted types of discourse by the audience. 
Throughout our analysis, we will see how different gender roles are manifested, and we will identify the latent ideological characteristics in the discourse. In turn, this will reflect the principal genres presented by directors of short films. We hypothesize that new technology will not be sufficient enough by itself to change the social discourse in regards to the construction of identities, and that the attempts to achieve other conditions of visibility, so as to construct new social subjects, are still insufficient.   
